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China’s coke export has the potential to gain international dominance. The 
futures of coke-related products have been traded in China for more than three years. 
In 2013, the Chinese government canceled the 40% tariff of coke export and 
introduced the export licensing system, changing the coke export market significantly. 
Based on the current market situation, this paper discusses whether China’s 
coke-related products acquired market power in six major countries China exports to. 
The result shows that China’s coke-related products achieved market power in only 
two of the six countries, indicating while the sheer volume of coke export was huge, 
room of improvement still exists in terms of market share.  
This paper adopts TVP-VAR model as the main analyzing tool in order to find 
the interrelationship between different coke markets, in the perspective of future 
market. The analysis shows that the  interrelationship between China’s coke future 
market and other international coke future markets is insignificant. Furthermore, the 
malpractices in the domestic coke industry negatively affects China’s coke future 
market. 
One possible solution is limiting the emission of carbon hydrate, which will 
improve manufacturing efficiency and free China from the possible international 
sanction. Other solutions include cultivating big trade partners or partnering with the 
developing countries. 
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